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The Activity report: 
The main topic of the lecture was marketing metrics and analytics. Sir started with the 
discussion about marketing and the numbers in the market. He focused on how to use data and 
analyze it efficiently. He talked about how marketing metrics are used to evaluate and track the 
effectiveness of marketing campaigns and strategies. They provide businesses with important 
information on how their marketing efforts are impacting their bottom line. By using metrics 
and analytics, businesses can better understand their customers and tailor their marketing 
efforts to better reach and engage their target audience. He talked about how these metrics 
come to use in brand valuation, functional applications, brand switching, sales, and retailers, 
and further how we can use the data for better decision-making. 
 
He then talked about market size estimation, specifically the filter model, which is used to solve 
market size cases based on demand size. He then talked about the Ansoff model and how it is 
used in estimation. 
 
He then moved to the filter TREE form, which is another graphical representation of an issue 
tree; he explained it with a diagram. 
Then he talked about data availability and presented the students with a case study to solve in 
the class; it was an interactive session. Then he moved on to scenario building and market 
expansion moves, which he explained in detail using the diagram. 
Then he discussed the AIDA model and gave an example of Amazon; he further asked the 
students to solve a few numerical problems based on the model.  
 
Towards the end of the lecture, he taught about brand switching and Markov’s model and again 
represented the class with a few case studies and had the class solve them in Excel. 
 
Sir concluded by summarizing the entire content discussed during the lecture. He addressed 
the questions the students raised. All the participants benefited from the session as they got an 
opportunity to dive deep into the marketing metrics and analytics. 
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