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The Activity report: 

The workshop began with an introduction to digital marketing, its evolution, and its importance in 
today's business world. Sir, highlighted the fact that digital marketing is now an integral part of any 
marketing strategy and discussed how businesses use it to reach their target audience effectively. 

 

Next, sir discussed the various tools and techniques used in digital marketing, including search engine 
optimization, social media marketing, email marketing, content marketing, and paid advertising. The 
students were given an in-depth understanding of each of these tools, their benefits, and how they can 
be used to develop effective digital marketing campaigns. 

 

The sir also emphasized the importance of data analytics and how it can be used to measure the 
effectiveness of digital marketing campaigns. The students were given a hands-on experience of using 
tools such as Google Analytics to track website traffic and monitor key performance indicators. 

 

The workshop also included case studies of successful digital marketing campaigns and provided 
insights into how these campaigns were planned, executed, and measured. This helped the students to 
understand the practical application of the concepts discussed in the workshop. 

 

Attendance report: 

 



 

 

 


